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A Serving iMIS community since 1995

A Full-service Authorized iMIS Solutions
Provider (AISP)

A Application development to extend
the functionality of IMIS

A 2015 & 2016 Authorized iMIS Solution
Provider (AISP) of the Year
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ats 4 AWHD IS DATA IMPACT SOLUTIONS?

data olutions

creators of the mobile platform

Data Impact Solutionscreated The MOSAUYCg Mo bto progideRdsaciations witm
everything they need to go beyond standard event management software Z and so much
more. Our clientsA members enjoy a whole new | e
everything they need just a simple touch of the

A 50+ associations around the world trust The M

needswvu
A 5 custom mobile solutions focused on critical
A Unlimited technical support provided to clien

Association Technology Solutions

ats 4



http://www.mosaic-mobile.com/
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Boost your association's bottom line and increase your ROI

through mobile member engagement scoring:
A Discover key performance indicators (KPIs)
A Identify at -risk and evangelist members

A Implement mobile engagement scoring using everyday data

Association Technology Solutions
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A Mobile engagement is critical as the new generation is looking to
consume content, do transactions and look at doing everything
mobile. If they are not engaged on mobile, they will look for
another provider.

A Mobile engagement is important NOT just at events, but also in
other areas that you serve:

I Advocacy z Call to action alerts

I Education z Tests and learning options on mobile
(audio/videos)

I Member benefits z Cards/certificates
I Events z Registration, event experience via app
I Social z Feeds/Forums and networking opportunities

A Engagement is driven by a focus not just on value but an
(increasingly mobile) EXPERIENCE
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ats J OVERVIEWLOF ENGAGEMENT & SCORING

A Who is engaged and at what level?
A What are the overall stats?

A What are the scores at an individual level?

GOAL: Develop an actionable plan of what you do with the engaged
and the not -so-engaged members once you have the data
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Scoring

A Like a Credit Score, there is a general formula associated with
lead scoring.

A Actions are weighted differently based on the importance your
organization places on them

A The more time or money an individual spends on an action
usually has an increased value or score

Association Technology Solutions
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Engagement

A IniMIS, the comparison of a credit scoring is to look at activities
or action by the user and then have a multiplier for each of those

activities

A Example: committee participation is weighted much more than
clicking on a link on an email

Association Technology Solutions
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There are two components in iMIS:

A Formulas
I Score Components - the activities that need to be counted
I Multipliers - how important an activity is

I Categories - the buckets of engagement based on the score
percentile/raw score/ additional criteria

A Dashboards

Association Technology Solutions
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Score components

Name

Number of donations
Community subscriptions
Committee memberships
App Connections Made
Event registrations

App Renewal

App Alerts Read

Mobile App Evaluations
MOSAIC App Profile Updated
Number of posts

MOSAIC App Palls Completed
Purchases

Recently logged in

App Messages Sent

MQSAIC App Login

Volunteer attendance

IQA Query

$/Common/Engagement/Queries/Donations
$/Common/Engagement/Queries/CommunitySubscriptions
$/Common/Engagement/Queries/CommitteeMemberships
$/DIS/MOSAIC/MOSAIC365/Engagement/Queries/ConnectionsMade
$/Common/Engagement/Queries/EventRegistrations
$/DIS/MOSAIC/MOSAIC365/Engagement/Queries/RenewedFromApp
$/DIS/MOSAIC/MOSAIC365/Engagement/Queries/AlertsRead
$/DIS/MOSAIC/MOSAIC365/Engagement/Queries/EvaluationsCompleted
$/DIS/MOSAIC/MOSAIC365/Engagement/Queries/ProfileUpdated
$/Common/Engagement/Queries/NumberOfPosts
$/DIS/MOSAIC/MOSAIC365/Engagement/Queries/PollsCompleted
$/Common/Engagement/Queries/Purchases
$/Common/Engagement/Queries/RecentlyLoggedin
$/DIS/MOSAIC/MOSAIC365/Engagement/Queries/MessagesSent
$/DIS/MOSAIC/MOSAIC365/Engagement/Queries/DIS_APP_LOGIN

$/Common/Engagement/Queries/Volunteer attendance

Score Calculation

Count

Count

Count

Count

Count

Count

Count

Count

Count

Count

Count

Count

Count

Count

Count

Sum - Hours

Multiplier
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